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SECTION B: FOOD AND NUTRITION 
  
QUESTION 2 
  
2.1 2.1.1 Osteoporosis 
   
  Two Symptoms 
  (a)  Loss of height as a result of weakened spine. 

 Cramps in the legs at night 
 Bone pain and tenderness 
 Neck pain, discomfort in the neck other than from 

injury or trauma.  
 Reduced bone mass (less dense) 
 Dowager’s hump 
 Bone breaks/fracture easily (fragile/brittle) (Any 2) (2)

    
  REMEMBERING LO 12.2.1 
    
  (b) Three causes 
    Imbalance between bone formation and old bone 

restoration. 
 Calcium intake not sufficient/the body does not 

absorb enough calcium from the diet. 
 Overuse of corticosteroids 
 Thyroid problems 
 Bone cancer 
 Genetic disorders/family history 
 Ethnicity – Asian/Caucasian women at greater risk 
 Digestive problems 
 Menopause (lack of oestrogen speeds up bone 

mass) 
 Anorexia (effects peak bone mass) 
 Gender (women more prone – lower peak bone 

mass) 
 Lack of exercise 
 Body weight (underweight) – thin women greater risk 
 Medications – certain medications interfere with 

calcium absorption 
 Excess alcohol and smoking 
 High intensity sport, e.g. dance 
 Hormone imbalance (Any 3) (3)

    
  REMEMBERING LO 12.2.1 
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  (c) Two preventative measures 
    Eat balanced diet rich in calcium and vitamin D 

 Adopt a healthy lifestyle with no smoking or 
excessive alcohol intake 

 Take medication to improve bone density when 
appropriate 

 Exercise – do weight bearing exercise 
 Adequate fluoride intake (makes bone strong) 
 Excess tea/coffee 
 Excessive protein intake (Any 2) (2)

    
  REMEMBERING LO 12.2.1 
    
 2.1.2 TWO reasons why it is important to include calcium in a diet 

for a person: 
   Calcium is nutrition for healthy bones – helps delay/avoid 

the onset of osteoporosis 
 Calcium is essential for building strong bones 
 To keep muscles healthy and help them to contract (2)

    
  REMEMBERING LO 12.2.1 
    
 2.1.3 SIX guidelines for maintaining a healthy diet of a person 

suffering from osteoporosis and lactose intolerance. 
   Ensure sufficient intake of calcium and vitamin D to ensure 

optimum bone strength.  
 Use milk from rice and coconut to replace lactose in milk.  
 Many soy foods are naturally high in calcium and are 

important for health and bone maintenance.  
 Use calcium-fortified Soya milk to ensure adequate 

calcium intake.  
 Milk products such as yoghurt are safe because of the live 

bacterial cultures that help with lactose digestion.  
 Read labels to avoid non-dairy commercial products that 

may contain lactose.  
 Use calcium-fortified orange juice as you need calcium 

for strong bones.  
 Use dairy products that are naturally low in lactose, such 

as Swiss cheese and cottage cheese.  
 Use special milk products such as Lacteeze or other 

“lactose-free milk” which have lactose reduced by 99%.
 (Any 6) (6)
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  Candidates must make reference to both conditions 
    
  (ALSO ACCEPT) Avoid the following foods which contain 

hidden lactose: 
   Bread and baked items 

 Processed breakfast cereals 
 Instant soups, breakfast drinks 
 Margarine 
 Non-kosher lunch meats 
 Salad dressings 
 Sweets and other snacks 
 Pancake and biscuit mix 
 Coffee creamer, whipped toppings 

    
  Many non dairy products contain calcium, e.g. green vegetables, 

edible bones of tinned fish. 
    
   Spread calcium intake over the day 

 If overweight or high cholesterol – choose low fat 
alternatives  

 Use lactose reduced milk (15)
    
  APPLICATION LO 12.2.1 
    
2.2 2.2.1 Describe the health condition anaemia: 
   Condition in which there is diminished oxygen carrying 

capacity of blood as a result of reduction in the total 
circulating haemoglobin/and/or reduction in red-blood cells 

 Can be caused by iron deficiency 
 Also caused by a lack of Vitamin B6, B12, folic acid, copper 

and protein (3)
   
  REMEMBERING LO 12.2.1 
   
 2.2.2 Reasons why young female adults are prone to anaemia: 
   Females menstruate and therefore lose iron 

 Female young adults are picky when it comes to food and 
tend to avoid food that is rich in iron and Vitamin C. 

 Drink a lot of coffee which reduces the absorption of iron in 
the body. 

 If pregnant foetus can absorb too much iron through 
placenta. 

 If pregnant – increase requirement in blood volume. 
 The trend to become vegetarian therefore eats very little 

protein and do not plan to include iron-rich non-animal 
foods. 

 Believe red meat is fattening therefore do not get sufficient 
iron. 

 Drink a lot of tea, tannin compromises iron absorption.  (4)
   
  UNDERSTANDING LO 12.2.1 
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2.3 FOUR ways to decrease salt intake: 
  Add less salt during cooking or at table/replace with herbs 

 Choose food with a lower level of salt 
 Avoid eating ready-made meals/processed foods 
 Cut down on chips and salted nuts/replace snacks with fresh fruit 
 Avoid foods like stock cubes, packet soup and sauces with hidden 

salt 
 Read labels when shopping and choose salt-free, low salt 

alternatives 
 Avoid dishes containing high salt ingredients, e.g. Asian sauces, 

cured meats and cheeses 
 Replace table salt with lower sodium options, e.g. celery salt 

 (Any 4) (4)
 REMEMBERING LO 12.2.1 
    

2.4 Briefly explain the notable differences between food intolerances 
and food allergies. 

  Food intolerance occurs when an individual is unable to digest and 
process a particular food, usually because of a lack of or not enough 
of, a certain enzyme. 

 Food allergy occurs when an individual’s immune system produces 
an antibody response to the food eaten. (4)

    
 Intolerance Allergy  
  Milder symptoms 

 Reaction – reacts to 
chemical reaction 

 Body sees it as poison 

 Mild to life-threatening symptoms 
 Immune system reacts to a normally 

harmless substance (often protein) 
 Body sees it as harmful  

  
    

 APPLICATION LO 12.2.1 
    

2.5 The implications of the eating pattern in the comic strip. 
  Too much food/food intake higher than the body’s requirements - 

causes obesity 
 Too much saturated fats - raises cholesterol levels/causes 

cholesterol build-up therefore a risk factor for heart disease 
 Very little dietary fibre - causes constipation, diabetes, lowers 

blood cholesterol levels (good cholesterol) 
 Too much salt (ham, bacon, sausage) – leads to high blood 

pressure 
 Too many carbohydrates (pancakes, jelly, biscuits, sugar in coffee) 

- causes weight gain/obesity and strain on the heart 
 No fresh fruits and vegetables - more susceptible to infections. 

(Orange juice and baked apples were included) 
 High caffeine intake not healthy, affect iron absorption therefore risk 

for anaemia (Any 5x2) (10)
    

 NB: ONE MARK FOR PROBLEM AND ONE MARK FOR MOTIVATION 
    

 EVALUATION LO 12.2.1 
    

  TOTAL SECTION B: 40
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SECTION C: CLOTHING 
    

QUESTION 3 
    

3.1 Advantages of having a workable wardrobe: 
  You will know what you already have. 

 You will be able to budget as to what you will need to buy. 
 Able to make better choices and save the environment. 
 You will be able to tell what accessories are available for clothes 

you have. 
 Easier and quicker to dressing. 
 Save money – buy fewer items. 
 Fits your personality, figure type and working activities, including 

social occasions that form part of your work responsibilities. 
 Ideally a different outfit for every day of the week. 
 Clothes are suitable for your work situation and reflect the image of 

the company you work for. 
 Clothes are comfortable and pleasurable to wear. 
 Best quality that you can afford, which will last longer. 
 A core of basic, classic styles in neutral colours that will not date 

easily. 
 Items can be mixed-and-matched/co-ordinated in terms of style, 

colour and texture.  
 More shirts than bottoms (3-5 tops for every one bottom) 
 About 70-80% plains and 20-30% prints. 
 Avoid impulse shopping. 
 Do not duplicate items. 
 Plan small accessories to reflect current fashion. (4)

    

3.2 3.2.1 Economic factors – impact on fashion trends: 
(Pupils may discuss impact as slowing down or speeding up 
fashion change or both) 

   Poverty prevents or retards fashion change in a society. A 
consumer who has less money to spend inhibits fashion 
change.  

 Wealth speeds up change a consumer with more money to 
spend influences change positively.  

 Consumers in a country with a stable economy can spend 
more on fashion 

 Consumers in a country with a recession, slows down fashion 
change.  

The fashion industry needs to buy: 
Resources 
(a) If unavailable fashion change slows down – limited supply. 
(b) If available – fashion change speed up 

  Credit facilities  
(a) Available credit, consumers buying power increases therefore 

demand for fashion. 
Demography 
(a) Developed countries, lifespan of people longer, therefore 

fashion industry caters for older population not just youth. (4)
    

  REMEMBERING LO 12.2.4 
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 3.2.2 Social factors: (Pupils may discuss impact as slowing down or 

speeding up fashion change or both) 
   Well known personalities or celebrities influence fashion as 

consumers like to copy what they wear.  
 Different market segments demand different fashions e.g. 

clothes for the youth, the elderly, the physically disabled men 
and women, ethnic and religious groups.  

 Geographical living patterns – people living in cities are 
exposed to fashion and will buy new fashions, whereas 
people living in rural areas do not buy clothes so often.  

 A high level of education influences fashion change 
positively as usually educated people have access to more 
resources to make them aware of new fashions.  

 Cross-cultural contact and sub-cultural groups introduce 
new fashions to one another.  

 Cultural festivities – visitors are exposed to new fashions at 
these events. Religion – Less restrictive than in the past 

 Increased mobility – better infrastructure therefore more 
leisurewear as people can travel to holiday destinations.  

 More women in the workplace – therefore greater demand on 
fashion industry to meet both work wear and lifestyle needs. 

 Education level – educated people more fashion conscious 
 Geographic pattern changes, e.g. move to cities – more 

fashion conscious 
 Lifestyle changes – war/natural disasters, e.g. floods – 

fashions change slows down. (Any 4) (4)
   
  REMEMBERING LO 12.2.4 
   
3.3 Name and describe the FIVE stages in the fashion cycle: 
  Introduction/innovation/launch/emerging a new fashion item 

appears – expensive; worn by fashion leaders and celebrities.  
 Rise/growth. Fashion item becomes more popular as more people 

buy it. Mass production of the fashion item results in a decrease in 
prices which encourages further sales. There is a demand for the item 
in other words the manufacturers produce many of the same item. 

 Peak/maturity/culminating. Fashion item reaches the height of its 
popularity becomes affordable to most consumers. 

 Decline. The market becomes saturated with the trend, becomes less 
popular. The price of the item starts to drop. 

 Obsolete/outdated fashion item. Soon after the fashion item 
becomes available at such a low price then the fashion fades away/no 
longer in. A new fashion is busy coming in.  (5x2) (10)

   
 REMEMBERING/UNDERSTANDING LO 12.2.4 
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3.4 Young adults prefer to wear clothes with brand labels. Reasons. 
  Brand labels represent the latest fashion trend therefore there is a 

demand and they therefore tend to believe it will ensure style and 
success. 

 Brand labels say something about quality (associated with good 
quality). They think it if is expensive it must be good. 

 They feel a sense of belonging/peer acceptance therefore popularity. 
 Brand names are associated with a certain image/status. 
 Gives them self-confidence/self-esteem. 
 Become ‘brand loyal’ (brand insistence) (5)

   
 REMEMBERING LO 12.2.3 
   
3.5 Explain TWO ways good self-esteem can affect teenager clothing 

choices: 
  If you have a low self-esteem, then the choices you make are often 

negative, and then affect the way you dress and look. 
 If you have a good self-esteem, you will feel confident and will want to 

wear clothing that makes you part of a group, designer wear, the 
correct style and accessories.  

 If people complement you on your clothing you feel proud and this 
increases your self-esteem. They respond to this attention in a positive 
way. 

 If one has a low esteem then it would prevent the person from 
innovation or adopting a new fashion. 

 The clothes they choose will reflect how they feel – emotions. 
 How they put their outfit together reflects who they are and what they 

believe. 
 The person who has a strong sense of worth will wear their clothes 

with confidence and assurance and therefore will select clothes to suit 
their particular shape, style and skin tone and not worry about the 
opinions of others – Even if the clothes are out of fashion. 

 A person with a low self-esteem will never look confident, even in a 
designer outfit. (Any 2x2) (4)

   
 APPLICATION LO 12.2.4 
   
3.6 THREE guidelines to ensure that one’s body language, posture and 

speech contribute positively in a job interview situation: 
  You can wear the correct clothes, but if you do not walk, stand or sit 

correctly, the appearance and the effect are totally spoilt. 
 Making eye contact, greeting the people with a firm handshake and 

sitting only when invited are just as important as your physical 
appearance. 

 Speak clearly, never use slang or swear words and keep jokes to a 
minimum. (3x1) (3)

   
 REMEMBERING LO 12.3.3 
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3.7 3.7.1 Corporate wear: 
   being part of the company and making an effort to fit in; 

 sending a positive message that you are happy to project 
the image of the company;  

 you are working for the company and not there to reflect 
your individuality or self-esteem – secondary importance. 
The company’s interest comes first. 

 Corporate wear for identification as belonging to that 
company (Professional company that you are proud to be 
associated with. 

 You will make a good impression – for the other colleagues 
to accept you. 

 At corporate events remember your clothes send out a 
message about the type of company you are representing 
and also about what you are. You want to send out 
favourable messages about yourself. (6)

   
  EVALUATION LO 12.3.3 
   
  TOTAL OF SECTION C: 40
   
SECTION D: HOUSING AND HOUSEHOLD EQUIPMENT 
   
QUESTION 4 
   
4.1 4.1.1 Starter bonds 
   A starter bond is a loan given to first time/primary home buyers 

 Included are costs such as deposit, transfer fees, bond  
 registration, valuation fee, FICA costs and other upfront costs (2)

   
  REMEMBERING LO 12.2.5 
   
 4.1.2 Transfer fees 
   Fees paid to transfer the property to the new home owner 

 The amount depends on the purchase price of the property 
 Tax collected on behalf of the government by the Receiver of 

Revenue 
 Buyer pays transfer costs – payable before property can be 

registered in new owner’s name. (2)
   
  REMEMBERING LO 12.2.5 
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 4.1.3 Sectional title 
   A form of tenure that states that a person is the legal owner 

of a section (unit) of a housing complex 
 The owner has shares in the undivided lot on which it stands 
 Sectional title comes into effect when a group of houses or 

flats share a single plot of land, while each unit is sold to a 
separate owner 

 All parts of the property which do not form part of the 
individual sections are known as common property, e.g. 
driveway, garden (shared costs) 

 Owners are required to pay a monthly levy to maintain 
common property. All owners are members of a body 
corporate 

 The trustees (appointed by present owners) are responsible 
for administration and maintenance of the complex (3)

   
  REMEMBERING LO 12.2.5 
   
4.2 THREE role players in the process of applying for a mortgage bond: 
  Seller informs the estate agent of an offer to sell and any defects in 

the house. 
 Buyer needs to have a good credit record, be in steady employ for at 

least two years/some form of security that you can pay it back. 
 Estate agent – need to be aware of all forms of security available to 

the buyer or tenant. 
 Transferring attorney – a qualified property lawyer appointed to do 

transfers. (Oversees transfer process) Fees are paid for the transfer 
of the property. 

 Bond attorney – a qualified property lawyer who conducts the 
process of transfer and the signing of all documents by both seller 
and buyer draw up bond document and charges a fee to register 
bond.  

 Financial institution – approves the bond. (Any 3x2) (6)
   
 REMEMBERING LO 12.2.5 
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4.3 Advantages of purchasing a house to those disadvantages of 

renting a house: 
Purchasing Renting 

1. Sound investment 1. No investment 
2. Give the owner a sense of 

security and independence and 
pride 

2. Does not give the owner a sense of 
security and independence 

3. Can adapt to own liking. 3. Must maintain property but owner 
pays. 

4. Become a legal owner 4. Cannot change without permission. 
5. Use the unit as security for bank 

loan. 
5. Owner pays rates and taxes. 

6. Do not need to obtain a lessor’s 
approval for any changes that 
you want to make to property. 

6. No tax benefit. 

7. You can sell the unit to make a 
profit. 

7. No investment in or from property. 

8. You can rent out a room to earn 
income. You can run your 
business from home. 

8. No equity in building. 

9. Owning a first home often leads 
to the purchase of a better home 
later. 

9. After year of paying rent one still does 
not have a property of one’s own. 

  10. Sometimes difficult to find suitable 
property to rent. 

  11. Subjected to the rules of the owner. 
  12. Owner may be slow to repair defects. 
  13. Tenants are not allowed to make 

structural alterations. 
  14. Tenants tend to be indifferent towards 

a property that does not belong to 
them. 

  15. Tenants are not always house-proud 
and the residence and garden may 
therefore not have a well-kept look. 

  16. Possibility of eviction. 
  17. Cannot use unit as security for bank 

loan. 
  18. Landlord must approve any changes 

you want to make to your unit. 
  19. You cannot sell the unit to make a 

profit. 
  20 If you vacate property before lease 

expires you are responsible for rent for 
remainder of lease time. 

 (Any 4x2) (8)
   
 APPLICATION LO 12.2.5 
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4.4 Benefits of investing in property in South Africa. 
  Flexibility: One can develop own property and increase the value  

 An investment: Increasing value as your investment grows year by 
year  

 Can be used as collateral: May be able to borrow money against its 
value  

 Provide security: Owner, therefore no landlord can ask you to leave  
 Profit maker: When you sell, you can make a profit  
 An asset: Monthly home loan repayment works for you in paying off a 

valuable asset  
 Rent/lease: Can make profits by renting or leasing out the property 

(Any 5x2) (10)
 SYNTHESIS LO 12.2.5 
   
4.5 Advantages of Instalment Sale 
  Can use the article while paying off/Can use item immediately. 

 Buy articles that are necessary without cash/that you could not afford 
 Pay your debt off/instalment paid off over a period of time 
 Buy article that you want. (Any 3) (3)

   
 REMEMBERING LO 12.2.6 
   
4.6 A credit agreement contract must contain the following details: 
  The names and addresses of both the buyer and seller 

 An accurate description of the item bought 
 The cash price and other charges, such as finance charges and 

insurance, that make up the total price of the item 
 The deposit that the purchaser must pay  
 The amount of each instalment, including the last instalment, and the 

day of the week or month by which it must be paid 
 The condition that ownership stays with the seller until the buyer has 

paid the full price of the item (Any 4) (4)
   
4.7 Two forms of credit 
  Account 

 Lay-bye (2x1) (2)
   
 REMEMBERING LO 12.2.6 
   
 TOTAL SECTION D: 40
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SECTION E: THEORY OF PRODUCTION AND ENTREPRENEURSHIP 
    

QUESTION 5 
    

5.1 Explain the following: 
    

 5.1.1 What is an entrepreneur? 
  1. A person who starts and manages his/her own business. 

2. A person who recognizes business opportunities has the 
courage to seize them, and the ability to manage them. 

3. A person who sells or produces products or services, in 
order to make a profit. (Any 2) (2)

  REMEMBERING LO 12.4.2 
    

 5.1.2 Overheads 
   The additional costs that a business must pay to make its 

products and keep the business running, and it is not directly 
linked to the actual product, e.g. water, telephone account, 
electricity and rent. (2)

  REMEMBERING LO 12.4.2 
    

 5.1.3 Cash flow 
   Having money that enables you to be in business for a 

period of time. The profit should be placed back into the 
business until a bigger profit is made. (2)

  REMEMBERING LO 12.4.3 
    

5.2 FOUR reasons for stock control. 
  To know if you have the stock or enough of the stock so that it can 

be ordered before production starts/help you know when to reorder 
and how much is necessary. 

 Stock that disappears will affect your profits (poor monetary control). 
 To ensure that you have extras or spares handy, so as to not delay 

the production. 
 To enable you to ascertain that further space is available for storage 

of stock. 
 To be able to control the just in time (JIT) principle. 
 To ensure accurate and complete record keeping of all food and 

equipment. 
 Encourages people to be sensible and careful with the stock they 

use. (Any 4x1) (4)
 REMEMBERING LO 12.4.1 
   

5.3 Discuss the importance of a production line in a small-scale 
production. 

  Ensures a smooth flow of process from input to output. 
 Use of efficient methods and procedures. 
 Important for efficiency reduce mistakes. 
 Sources costs through better utilisation of time, material and labour. 
 Makes it easy to gather feedback at any point of production. 
 Quality assurance can be applied. (Any 5x1) (5)

 REMEMBERING LO 12.4.1 
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5.4 FOUR qualities of a successful entrepreneur 
  Always positive: apply a positive approach in finding solutions for 

problems and in daily activities. 
 Hard worker: need to work very hard and must not be scared of 

challenges that develop. 
 Able to identify opportunities: notice if there is a gap in the 

market/predict trends. 
 Perseverance: must have survival instincts, courage and 

determination. 
 Risk taker: as they face a variety of risks each day of which bankruptcy 

is possible. 
 Creativity: coming up with new and exciting ideas all the time. 
 Confident  
 Optimistic and positive 
 Creative: The ability to think of new, original ideas and generate 

innovative ideas and products.  
 Good at identifying opportunities. 
 Responsible: Entrepreneurs are people who do not take foolish risks. 

They examine business opportunities intelligently and weigh up the 
risks involved before reaching a decision. 

 Hardworking and energetic: As long hours and hard work are usually 
needed when starting a business, having more energy than the 
average person is often required to achieve business success. 

 Business know-how: An understanding of how to manage and run a 
business. (Accounting, marketing, advertising, etc.) 

 Good organisational skills 
 Good management skills: How to put the right people together to do a 

task. 
 Good human relationship skills: Good communication, motivation and 

leadership skills 
 Technical competence: Know how to do the job. (Any 4) (4)

 REMEMBERING LO 12.4.1 
  
5.5 Characteristics of good packaging 
  Convenient 

 Easy to handle 
 Airtight, waterproof 
 Hygienic 
 Promote the image of the business 
 Eye-catching, suit the product/attractive 
 Re-used, environmentally friendly 
 Open easily without spillage 
 Safe (not react to product – toxic) 
 strong 
 transport 
 informative label 
 See-through – help display product 
 able to keep its shape 
 suitable for product and target market 
 economical 
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 Suitable for storage period 
 Withstand temperatures (e.g. freezible, microwavable) (Any 5) (5)

 REMEMBERING LO 12.4.1 
    

5.6 List and explain the criteria for creating a business plan.
  The purpose of the business/business goals and 

objectives/formulation a brief. 
 Decide what the overall objective of your enterprise should be. 
 Select the direction that is most beneficial for the overall interests 

of the enterprise – key to success of one’s business  
 The target market/Do market research  

 Description of the customer profile and identification of their 
needs.  

 Find the gap in the market/conduct surveys/questionnaires. 
 The benefits of the product/ 

 A description of the product, characteristics and benefits to the 
buyer need to be explained. 

 Plan the production line 
 Include list of raw materials and include any other information 

about the raw materials/suppliers/stock needed. 
 Production methods/quality control/division of work and time 

schedules (production team) 
 Financial information regarding costs and profits. (Calculate unit 

price, production costs, selling price and profit. 
 The marketing strategy: 

 Can make sample 
 Pricing strategy mostly influenced by one’s requirements for net 

income and objectives of long-term market control.  
 Promotion – this involves advertising, labelling and packaging of 

product. They must be clearly defined on the marketing plan 
 The distribution methods: 

 Plan delivery strategies. 
 State whether it is going to be on-premise sales, direct sales or 

self-service retail sales.  
 Choose the right place (5x2) 

 
(10)
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5.7 Summary of what must be done to ensure a sustainable and 
profitable business: 

  Ensure the product meets the customers' needs or wants. 
 Keep costs as low as possible without sacrificing quality. 
 Make sure customers enjoy all their contact with the business  
 Every aspect of the business must be planned methodically and the 

plan should be adhered to as far as possible. 
 Draw up budgets. Compare budgeted figures with the actual figures 

and take corrective action where necessary. 
 Keep up to date with the latest techniques and technology. 
 Know the competitors and have a competitive advantage over them. 
 Ensure that an acceptable profit is being made. (6)
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  TOTAL SECTION E: 40
    

  GRAND TOTAL: 200
 


